ASSESSMENT REPORT
Fall 2022 — Spring 2023

Business Graduate: Marketing Concentration MBA
(Instructional Degree Program) (Degree Level)

Program Mission:

The Department of Business Administration is committed to the success of our students and to
the highest observance of our professional accreditation standards. The department’s goal is to
be the best small business department in the Southwest, preparing students to be confident,
competent, ethical and responsible decision makers, managers, leaders and agents of
economic and social betterment in today’s changing global business environment.

Student Learning Outcome 1:
Students will analyze complex marketing problems and information to develop marketing

strategies.

Traits Specifically Linked to Student Learning Outcome 1
Mastery of content knowledge and skills

Effective communication skills

Critical and reflective thinking skills

Effective use of technology

Teamwork

Quantitative or qualitative analysis

First Means of Assessment for Outcome 1:
Advertising and media plan in MKTG 5730, Advertising. Criterion measure: 75% of students that
completed the assessment will earn 80% or better = meets the outcome.

Summary of Data:

MKTG 5730 Total Number of Number of % of
(SLO1 MOA1) Number of Students Students Not Students
Data Points Students Meeting Meeting Meeting
Assessed Criterion Criterion Criterion
Fall 2022 9 9 0 100.00%
Spring 2023 4 4 0 100.00%
Total 13 13 0 100.00%

Interpretation of Results for Outcome 1: Fall 2022 MKTG 5730 - Students very much
appreciate developing a marketing strategy, a creative strategy, media planning, and the
development of actual advertisements. We will continue to work on helping students develop
skills.

Spring 2023 MKTG 5730 - Students love doing real work and developing skills. This is my
favorite course to teach. It's a great course for students. | would love for the students to have
real money from a business or organization in northern NM.

Student Learning Outcome 2:

Students will show a proficient understanding of marketing analytics.




Traits Specifically Linked to Student Learning Outcome 1
Effective communication skills

Critical and reflective thinking skills

Quantitative or qualitative analysis

First Means of Assessment for Outcome 2:

Successful completion of the Google Analytics 1Q certification in MKTG 6510, Managerial
Approach to Internet Marketing Strategies. Criterion measure: 75% of students that completed
the assessment will earn 80% or better = meets the outcome.

Summary of Data:

MKTG 6510 Total Number of Number of % of
(SLO2 MOA1) Number of Students Students Not | Students
Data Points Students Meeting Meeting Meeting
Assessed Criterion Criterion Criterion
Fall 2022 13 12 1 92%
Spring 2023 14 14 0 100.00%
Total 27 26 1

Interpretation of Results for Qutcome 2:

Fall 2022 MKTG 6510 - Certifications are highly important in the industry. Students really
enjoyed the process and found the value in getting the certificate. We will align the course
closer to the industry requirements of digital marketers.

Spring 2023 MKTG 6510 - Students liked the 8-week term and the topic approach to the course.
Students are gaining more hands-on experience with digital organizations.

Student Learning Outcome 3:

Students will identify the internal and external influences on consumer behavior, the processes

of consumer decision making, and analyze the influences of consumer behavior on a specific

marketing strategy.

Traits Specifically Linked to Student Learning Outcome 3
Mastery of content knowledge and skills

Critical and reflective thinking skills

Effective communication skills

Teamwork

Quantitative or qualitative analysis

First Means of Assessment for Outcome 3:
Average score of exams for MKTG 5150, Consumer Behavior. Criterion measure: 75% of
students that complete the assessment will earn 80% or better = meets the outcome.

Summary of Data:

MKTG 5150 Total Number of Number of % of
(SLO3 MOA1) Number of Students Students Not | Students
Data Points Students Meeting Meeting Meeting
Assessed Criterion Criterion Criterion




Spring 2023 4 4 0 100.00%
Total 4 4 0 100.00%

Interpretation of Results for Outcome 3:

Spring 2023 MKTG 5150 - Students gravitate to the online asynchronous option. They also
really enjoy the graduate student project on Hispanic Marketing Communications. This a good
course. Provided more time, it would be nice to integrate in external experts.



