
ASSESSMENT PLAN 
Fall 2022 – Spring 2023 

 
Concentration     Undergraduate 
(Instructional Degree Program)   (Degree Level) 
 
Program Mission: 
The Department of Business Administration is committed to the success of our students and to 
the highest observance of our professional accreditation standards.  The department’s goal is to 
be the best small business department in the Southwest, preparing students to be confident, 
competent, ethical and responsible decision makers, managers, leaders and agents of 
economic and social betterment in today’s changing global business environment.  
 
Student Learning Outcome 1: Students will explain how entrepreneurs and 
businesses innovate, plan and execute projects. 
 
 Traits Specifically Linked to Student Learning Outcome 1 
  
 
First Means of Assessment for Outcome 1: 
Presentations of entrepreneurial cases in business and technology current events in MGMT 5310 
Entrepreneurial Forum. Criterion measure:  75% of students that completed the assessment will 
earn 80% or better = meets the outcome. 
Summary of Data:  

MGMT 5310  
(SLO1 MOA1) 
Data Points  

Total Number 
of Students 
Assessed  

Number of 
Students 
Meeting 
Criterion  

Number of 
Students Not 

Meeting 
Criterion  

% of 
Students 
Meeting 
Criterion  

Fall 2022 n/a n/a n/a n/a 
Spring 2023 5 5 0 100.00% 
Total  5 5 0 100.00% 

 
 
Second Means of Assessment for Outcome 1: 
Score on reaction paper in which students will analyze an entrepreneurial case study in business 
and technology current events in MGMT 5310 Entrepreneurial Forum. Criterion measure:  75% 
of students that completed the assessment will earn 80% or better = meets the outcome. 
 
Summary of Data:  

MGMT 5310  
(SLO1 MOA2) 
Data Points  

Total Number 
of Students 
Assessed  

Number of 
Students 
Meeting 
Criterion  

Number of 
Students Not 

Meeting 
Criterion  

% of 
Students 
Meeting 
Criterion  

Fall 2022 n/a n/a n/a n/a 
Spring 2023 5 5 0 100.00% 
Total  5 5 0 100.00% 



 
 
Third Means of Assessment for Outcome 1:  
Successful completion of the business plan project in MGMT 5510 Entrepreneurship. Criterion 
measure:  75% of students that completed the assessment will earn 80% or better = meets the 
outcome. 
 
Summary of Data:  

MGMT 5510  
(SLO1 MOA3) 
Data Points  

Total Number 
of Students 
Assessed  

Number of 
Students 
Meeting 
Criterion  

Number of 
Students Not 

Meeting 
Criterion  

% of 
Students 
Meeting 
Criterion  

Fall 2022 12 12 0 100.00% 
Total  12 12 0 100.00% 

 
Interpretation of Results for Outcome 1:  
Spring 2023 MGMT 5310 - Introduced of new set of business case studies into curriculum.  
Assigned student several business case studies in the New York Times, however, online 
institutional access to the periodical for students was not reliable.  Plan to work with NMHU 
Library to standardize student access to the New York Times and other online news sources. 

Fall 2022 MGMT 5510 - Assigned students to take a detailed comprehensive look at one global 
entrepreneur (Elon Musk) and examine similarities/differences between companies 
owned/controlled by that person.  Students examined how business conditions can differ between 
various companies with the same primary owner/manager.  In an attempt to use technical tools in 
the classroom, I experimented with a virtual entrepreneurship simulation software game.  
Ultimately, I have elected not to utilize that software in future classes, however, I continue 
exploring and experimenting with other instructional tech-teaching tools.      

Student Learning Outcome 2: Students will use marketing concepts and strategies to 
analyze marketing problems and develop strategy in the entrepreneurial setting. 
 
Traits Specifically Linked to Student Learning Outcome 2 
  
 
Three Means of Assessment for Outcome 2: 
 
First Means of Assessment - Presentations of entrepreneurial cases in business and technology 
current events in MGMT 5310 Entrepreneurial Forum. Criterion measure:  75% of students that 
completed the assessment will earn 80% or better = meets the outcome. 
 
 
Summary of Data:  



MGMT 5310  
(SLO2 MOA1) 
Data Points  

Total Number 
of Students 
Assessed  

Number of 
Students 
Meeting 
Criterion  

Number of 
Students Not 

Meeting 
Criterion  

% of 
Students 
Meeting 
Criterion  

Fall 2022 n/a n/a n/a n/a 
Spring 2023 5 5 0 100.00% 
Total  5 5 0 % 

 
 
Second Means of Assessment for Outcome 2  
Successful completion of the business plan project in MGMT 5510 Entrepreneurship. Criterion 
measure:  75% of students that completed the assessment will earn 80% or better = meets the 
outcome. 
 
Summary of Data:  

MGMT 5510  
(SLO2 MOA3) 
Data Points  

Total Number 
of Students 
Assessed  

Number of 
Students 
Meeting 
Criterion  

Number of 
Students Not 

Meeting 
Criterion  

% of 
Students 
Meeting 
Criterion  

Fall 2022 12 12 0 100% 
Spring 2023 n/a n/a n/a n/a 
Total  12 12 0 100% 

 
Interpretation of Results for Outcome 2:  
 
Fall 2022 MKTG 6510 - Faculty did not provide assessment data.  We are implementing 
measures to ensure that all faculty provide assessment data in the future. 

 
Third Means of Assessment for Outcome 3    
Successful completion of professional certification in MKTG 6510 Entrepreneurship. Criterion 
measure:  75% of students that completed the assessment will earn 80% or better = meets the 
outcome. 
 
Summary of Data:  

MKTG 6510  
(SLO2 MOA2) 
Data Points  

Total Number 
of Students 
Assessed  

Number of 
Students 
Meeting 
Criterion  

Number of 
Students Not 

Meeting 
Criterion  

% of 
Students 
Meeting 
Criterion  

Fall 2022 9 9 0 100% 
Spring 2023 14 14 0 100.% 

Total  23 23 0 100% 
 
Interpretation of Results for Outcome 1:  
 



Fall 2022 MKTG 6510 - Certifications are highly important in the industry. Students really 
enjoyed the process and found the value in getting the certificate.  Alignment of the course closer 
to the industry requirements of digital marketers is planned. 
 
Spring 2023 MKTG 6510 - Students gravitate to the online asynchronous option.  They also 
really enjoy the graduate student project on Hispanic Marketing Communications. This a good 
course.  Provided more time, it would be nice to integrate in external experts. 
 


