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Summary Analysis of Outcomes Assessment Findings 

 

 

 

 

 

 

 

 

 

 

 

Program or Assessment Changes Based on Summary Analysis of Outcomes Assessment 

Findings (E.G., Pedagogy, Design, Content, Services Offered, Assessment, Accessibility, 

Technology Integration, Program Applications, or Other Improvements) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Additional Comments 

 

 

 

 

1. SLO 1: 100% met benchmark on ad/media plan development. 
2. SLO 2: 92–100% passed Google Analytics certification. 
3. SLO 3: 100% passed exams in Consumer Behavior. 

1. Continue course design; exploring real funds for community partnership ads. 
2. Aligning course further with digital marketing industry standards. 
3. Plan to integrate more guest experts and applied Hispanic market projects. 

 
 


